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ABSTRAK 
 
EVALUASI POTENSI EKSPANSI PASAR FURNITURE 
INDONESIA KE JERMAN  
STUDI PADA MOODLINES, YOGYAKARTA 
 
Laxmi Junita 
135002087 
 
 
Telah dilakukan penelitian mengenai evaluasi potensi ekspansi pasar furniture 
Indonesia ke Jerman, studi pada Moodlines, Yogyakarta. Variabel penelitian yang 
digunakan adalah desain, jenis bahan (jenis kayu), harga, kepraktisan dan atribut 
hijau. Jerman dipilih karena Jerman adalah salah satu negara dengan tujuan ekspor 
furniture terbesar di dunia. Penelitian ini menganalisis apakah perusahaan 
(Moodlines) dapat melakukan ekspansi produk furniture ke Jerman. Penelitian ini 
menggunakan metode kualitatif dengan analisis isi dan analisis persaingan industri 
Porter. Pada penelitian digunakan pernyataan dari perusahaan yang seringkali 
mengekspor produk furniture ke Jerman dan perusahaan yang seringkali mengekspor 
produk kerajinan ke Jerman sebagai informan pasar di Jerman. Berbagai macam 
jurnal yang berkaitan dengan analisis digunakan sebagai tambahan informasi. Dari 
hasil penelitian didapatkan bahwa Moodlines dapat melakukan ekspansi pasar ke 
Jerman dengan penyesuaian.  
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ABSTRACT 
 
AN EVALUATION OF POTENTIAL FURNITURE MARKET 
EXPANSION FROM INDONESIA TO GERMANY 
A STUDY IN MOODLINES, JOGJAKARTA 
 
Laxmi Junita 
135002087 
 
 
The research about evaluation of potential furniture market expansion from Indonesia 
to Germany, a study in Moodlines, Jogjakarta has been done. Research variables that 
were used in this research are design, tree species, price, practicality, and green 
attributes. Germany was chosen because Germany is one of the the biggest 
destination countries for furniture export in the world. This research analyzes 
 whether the company (Moodlines) will be able to expand their furniture product to 
Germany. This research used qualitative method with content analysis and industry 
competition analysis by Porter. In this research, statements from a company which 
often exported its furniture  products to Germany and a company which often 
exported its handycraft product to Germany as market informant in Germany were 
used. A wide variety of journals related to the analysis was used as additional 
information. From this research the result was showed that Moodlines will be able to 
expand their product to Germany with adjustment.  
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